
 

 

 
 
 
 
 
 
 
 
 
 

 

 

A brand blueprint, otherwise known as a visual deck/style guideline, is the 

visual foundation and requirements of your brand. This is not only great 

when working with other people to help explain your brand but also helps 

create a clear and concise visual marketing concept for you brand to 

ensure the best branding.  

 

Your blueprint is a document that can be physical or virtual, that should 

always be referred to when anyone is using your branding on any social or 

online collateral.  

 

The key to this is to ensure consistency of your branding. This is one of the 

most important pieces to take your branding to the next level. It ensures 

people understand your brand, resonate with it and eliminates any 

confusion.  

 

WHAT TO INCLUDE IN YOUR BRAND BLUEPRINT? 
 

 

1. Your back story  

 

Before you design any visuals, it is important that the strategy and story 

behind the brand is identified. This will help you truly understand how you 

want you brand to look, it may influence the colours you use or the way 

you communicate your message. 
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2. Logo usage guidance  

 

This section of the blueprint should highlight all variations of your logo that 

can be used. Including the primary logo and any other brand 

marks/variations or colourways you may use. Some brands have more than 

one logo colour and type – this is where it should be shown.  

It should also include guidelines on how the logo can be used in all 

collateral and applications, i.e. how much space there should be between 

the logo and any other messaging or where it may sit on all branding 

pages (top left etc).  

 

3. Examples of the brand in use  

 

Show ways on how the brand looks when being used. This gives clients a 

visual idea of how the brand looks in real time and a sneak peek into the 

overall feel of the brand.  

 

4. Brand Style 

 

This section is typically a visual mood board that sets the tone for the feel of 

the brand. Use key photographer, imagery, quotes and colours that 

showcase the brands ethos and tone.  

 

5. Brand Colours 

 

A brand blueprint should ALWAYS include all of the colour ways used for 

the brand. This means including hex codes for web, CMYK values for print 

and the pantone colours. This will ensure all colours will look the same on all 

platforms and will keep consistency throughout to the branding 

 

 

 


