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 GET LIT X LUCY LEGAL  

A B O U T  L U C Y

Lucy is a qualified solicitor and practices
full-time in London as a medical defence
lawyer. Lucy also holds a personal
training qualification. After years of
supporting wellness professionals on an
ad hoc basis she set up Lucy Legal to
support female entrepreneurs to get the
legal protection their businesses need
without the hefty price tag. Lucy's
templates help business owners create
contracts and policies which they have
confidence in. 

M A S T E R C L A S S  A I M

This masterclass will provide you with a
suggested legal framework to help you
to consider what type of legal protection
your business might need at each stage
as you grow and develop. It will also flag
the mandatory requirements that you
must have in place, as required by law. 
DISCLAIMER: The content of this
masterclass is information only. It shall
not be construed as legal advice and no
solicitor:client relationship is formed. If
you have a specific legal problem you
should seek legal advice. 
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J U S T  S T A R T I N G  O U T

 

If you’re just starting out you might be pleased to
know that you don’t need too many legal documents
in place. Start by considering:
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1.       LEGAL BUSINESS MODEL
 
There are three primary business models and you will want
to give some thought to the advantages and disadvantages
of each to help you decide which is best in your
circumstances. The great news is that you can change this
over time as your business changes and grows.
 
Consider the pros and cons of being a Sole Trader, setting up a
Limited Liability Company or a Partnership.
 
 

2.       INSURANCE
 
Having appropriate insurance in place right from the
beginning is important in case anything goes wrong. 
 
You may wish to consider Professional Liability Insurance,
Critical Illness Cover/ Income Protection  Insurance, Insurance
for premises and for loss or damage to equipment
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3.       WEBSITE TERMS & CONDITIONS
 
What: These are terms which you’ll place on your website to
tell users what they can expect from your site. They allow
you to set out your position on topics such as how people
can share, use and copy your content (intellectual property),
the limit of your liability to those using your site and also
your refund policy.
 
Why:  Terms and Conditions provide legal protection. They
also demonstrate a professional approach to business and
your obligations.
 
 

4.       DISCLAIMERS
 
What: These clauses are often found within the terms and
conditions and they state that you are not responsible in
certain scenarios. You might want to state you cannot
guarantee results for your clients/users of your site. In
addition, you may need to include disclaimers about any
affiliate links.
 
Why: Disclaimers won’t provide legal protection if you
provide dangerous or incorrect advice but they will provide a
clear framework for users as to the limits of how they should
use the information on your site.
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Starting out in business can be
overwhelming. As a business
owner you will be torn between
focussing on the money making
tasks and protecting your
passion 

L U C Y  S A Y S :

Legal policies help to protect you in case
something goes wrong, whether that's simply a
complaint, someone wanting a refund or
something more serious. 
 
Don't forget: data protection laws require that
once you start handling people's data, you
must have a privacy policy and procedure in
place. 
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S C A L I N G  U P

 

As your business starts to grow it will need
additional legal protection. As soon as you start
to obtain emails or personal data from
clients/potential clients – e.g. with an opt-in to
your mailing list - you are obligated by law to
have a privacy policy in place stipulating how
you handle your client’s data. 
 
Once you start collecting statistical website
analytics you are also required to have a privacy
policy.
 
In addition, as you begin to create and develop
your own products, you are going to want to
protect them. 
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 1.  PRIVACY POLICY - MANDATORY BY LAW
 
What:  A privacy policy must be added to any site which
collects the personal data of its users. It tells users of your
site what data you are collecting, what it is used for and
who it's shared with.
 
For example; you are likely to collect information such as
name, email address and possibly financial data.  This also
includes data collected by cookies and pixels. You may be
collecting it to send weekly newsletters to your users and
it is likely that you will be using an email marketing
software system such as MailChimp and ActiveCampaign
who you will be sharing the data with and they will be
responsible for safe storage. You will need to make all of
this clear to the users of your site.
 
Why:   International laws around the world require that if
you collect personal information from those visiting your
website then you must have a privacy policy on your site
which sets out how you collect and store personal data.
That policy must be visible and compliant with legislation
and include key legal pieces of information. 
 
In addition to the policy you must also have the processes
in place to properly handle the data. You will need to give
consideration to how you will protect user’s data and what
happens if there is a breach.
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 2.  COPYRIGHT
 
What: A copyright notice sets out how people can use your
intellectual property. You can stipulate that any use of your
content requires links back to the original source or you
can prevent use of your content altogether. Copyright is not
something you need to obtain. In the UK you automatically
own the copyright to the work you create such as a blog
post, a written work (book/eBook) or an image. (NB: This is
not the case for Trademarks and Patents which require
registration)
 
Why:   Your intellectual property rights are one of your
business’s greatest assets. Once you have created a
programme or a method you will want to protect that. You
may also want to look at obtaining trademarks, depending
on the products you offer.
 
Points to watch out for: 
 

If someone creates content for you e.g a VA, web
designer or photographer, the content belongs to them
unless they assign their rights to you in writing.
Be wary of creating logos on apps and programmes such
as Canva as you may not own the fonts and therefore
you may not own your logo.
Check the terms of use and licences for stock imagery.
An image may be free but you may be prohibited from
amending the image with a filter or by adding text.
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 3.  COMPLAINTS & REFUND POLICIES
 
What:  If you are selling products or services at some point
someone will complain. Having a clear complaints policy can
help to stop things escalating so that legal proceedings are
avoided. In addition, you will also want to have a refund
policy in place to make it clear to people what their rights
are before they purchase from you.
 
Why:   Being clear to consumers about their rights is
mandatory in UK legislation. It is also important for your
business reputation and your profits to be clear about when
you will and won’t provide a refund. It may make good
business sense to refund a client in full if they are unhappy
with your coaching after one session. You will need to be
clear whether someone will get a full refund or partial refund
if they don’t get the results they want after three months. 
 
If you are selling products electronically you may need a
separate refund policy which states that a refund won’t be
provided. This is because you are unlikely to want to allow
someone to download your eBook, copy it and then seek
their money back an hour later because they’ve changed
their mind. 
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When people think about legally
protecting their business it's
often with negative thoughts:
overwhelm, worry and fear
about getting it wrong and
concerns over huge expense, but
it doesn't have to be hard

L U C Y  S A Y S :

Knowing where to start is key. Each time
you create something new, think about
what type of protection it needs. You can
do this as you go along, you don't need
to do everything at the start. For
example, you don't need contracts for
hosting retreats on day one if you aren't
offering retreats yet.
 
Depending on your business you might
not need bespoke contracts you may be
able to use templates which will save
money.
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As your business grows, you’ll be looking
to have contracts ready to send to
clients or to other professionals who you
work with. 
 

CONSIDER CONTRACTS FOR:

1:1 Services
Retreat/Live Workshops
Partnership Arrangements
Affiliate programmes
Membership sites and recurring
payments
Employment Agreements
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R U N N I N G  Y O U R  D R E A M

B U S I N E S S

 

 

WHY USE CONTRACTS?
 

To set a high standard of customer
service
To explain clearly to a client what
they will receive
To protect you from litigation
To demonstrate you're willing to
invest in your business and have a
responsible approach.
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A C T I O N  P O I N T S

MAKE LEGAL SIMPLE

Take a look at your business
and protect your passion

Focus on the stage of business you’re at and what you need to
protect first.

 
Be sure to check that you have the mandatory policies in place
(e.g. privacy policy) which are required by law.

 
Consider whether you need a bespoke contract or a template.
There are pros and cons of both.

 
Bespoke contracts and policies will provide the best
protection for your business but they will also be very
expensive and will take time to draft.

 
A template will allow you to make the document specific to
your business and allow you to make progress right away. It
will also be considerably cheaper than a bespoke contract.
However, it may not offer you the full legal protection
which your specific business needs.
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When preparing contracts for
your business, work with
someone who knows your
industry so that the contract
protects your business needs

For those policies and contracts which you already have, ask
yourself; Are they compliant? Are they sufficient? Are you
confident that they protect your business?

 
For those policies and contracts which you still need: which
are the mandatory policies? When will you have them in
place? Feel free to set different deadlines for different
contracts depending on which are most important to you
and your business.

 
Once your policies are in place, set a date to review and
update your policies. Good practice would be to consider
your business' legal needs each quarter and review your
policies at least anually. 

1 3

Be aware of copying contracts and policies. Contracts are
intellectual property too and unless you have the right to use the
contract you may be in breach. The key concern is, you don’t know
what you don’t know. You may copy a contract which misses out key
clauses which your business needs.
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L U C Y  L E G A L  

Lucy Legal provides template legal
contracts and policies to wellness

businesses with bespoke clauses to meet
the needs of both online and in person
health and wellness coaches including
personal trainers, nutritionists and life

coaches.
 

You can find templates for 1:1 contracts,
website terms and conditions and privacy

policies. Enter GETLIT at the checkout and get
15% off any policy or contract until 1 August

2019. 
 

lucylegal.co.uk 
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